
CONTACT INFORMATION:  

Company Name: Destination Analysts 

Contact Name: Erin Francis-Cummings 

Email Address: info@destinationanalysts.com 

FOR IMMEDIATE RELEASE 

 

AMERICANS WILL CHANGE HOW THEY TRAVEL AFTER 

CORONAVIRUS 

Destination Analysts’ ongoing travel sentiment survey reveals how COVID-19 may more deeply change 

travel 

San Francisco, CALIF. (March 31st, 2020) - COVID-19 may not have just cancelled trips, but 

changed how Americans choose their travel destinations and the experiences they seek–at least 

for awhile. In the latest wave of Destination Analysts’ Coronavirus Travel Sentiment tracking 

study (collected March 27-29), 66.1% of the 1,200+ American leisure and business travelers 

surveyed said their travel had been upended by the virus—essentially flat from last week, and far 

less dramatic than the 20-percentage point gain from one week prior.  

 

The good news for the travel industry is that Americans miss traveling.  Although when asked 

the first word they associate with travel in the present moment, expressions of fear dominate,  

nevertheless, two-thirds agree or strongly agree that they “miss travel…I can’t wait to get out 

and travel again.” 
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Yet a sentiment that will be critical to how travel industry recovers is how Americans feel about 

the travel they used to do—and if they return to the same set of desires and trip experiences or 

alter them.  As of this week, nearly one-third of American travelers now say they will change the 

types of destinations they choose to visit after the coronavirus situation is resolved (29.0%). 

Another 26.0% are unsure if they will. When probed as why they feel this way, these travelers 

said things such as “I won’t visit any place where a lot of people go,” “I will not travel anywhere 

that has not shown virus cases to be 0%,” “I will probably be more local with only one person in 

party,” “I will be camping, instead of relying on how others clean and care for different spaces,” 

and “I will be spending more time doing individual things and outdoor activities.”  

 

 

ABOUT DESTINATION ANALYSTS 

Destination Analysts is a market research company that provides the travel, tourism & hospitality 

industry with a breadth of insights, from the comprehensive understanding of target audiences, to 

in-depth examinations of brand, to ROI and economic analysis—and is currently conducting a 

weekly tracking study on COVID-19’s effect on American travel sentiment, published each 

Monday at 8:00am EST. Sought for unique and deeply thoughtful analysis, actionable 

storytelling of data, and progressive and open approach to research methodologies, Destination 

Analysts has worked with more than 200 tourism-focused organizations around the world. For 

more information, please visit www.destinationanalysts.com. 

### 

Note: With this sample size, the top line data presented here can be considered to have a reliability of +/- 2.3%. 
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